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Abstract— The use of teaching materials, which is seen as an important part of teacher education, is linked to 

getting students' attention. In fact, different teaching materials have different effects on each student when it 

comes to getting information across. Pre-recorded videos have become more common in synchronous lessons, 

especially here at the NEUST-State Campus. The goal of this study was to see if there was a difference between 

watching a pre-recorded video and learning in real time when it came to advertising in the third-year BSBA major 

in marketing management.  At the Nueva Ecija University of Science and Technology Atate Campus in Palayan City, 

the study was conducted. The researchers used a sampling method called "total enumeration." In total, 71 people 

answered. The t-test was used to look at the difference between the above-mentioned variables based on the data 

that was being collected. As a result, in terms of modality of discussion, students preferred pre-recorded video 

than synchronous discussion. Respondents added that this type of instructional materials help them to be more 

reliable in the said subject. Increasing the usage of applications available and other apps to help students in 

producing their outputs; and developing more dependable and modern educational resources to improve 

academic knowledge and active involvement of all BSBA students as recommended. 
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I. INTRODUCTION 

Getting students' attention is linked to the use of instructional materials, which is seen as an essential factor in 

teacher education. Furthermore, it allows learners to apply their abilities, ideas, and work in a number of ways, as 

well as get practical experience. [1] Thus, the utilization of instructional resources often elevated students' topic 

knowledge and led to excellent academically. 

An instructor may employ a variety of instructional resources to successfully transmit knowledge throughout the 

class, and they often include visual and audio-visual features. On the contrary, various instructional materials have 

varying impacts on each student when it comes to transferring information. As a result, while designing and 

choosing instructional materials, both the variety and depth of information should be considered to ensure that 

students' learning is improved. [2] Intelligent, positive, motivating, timely, and consistent faculty communications 

encourage social engagement and compassionate behaviors while also allowing for caring interactions, mutual 

respect, and assistance - seeking in interactions. 

http://www.mijrd.com/


 
Volume: 02 / Issue: 04 / 2023 - Open Access - Website: www.mijrd.com - ISSN: 2583-0406 

 

 

Multidisciplinary International 

Journal of Research and Development 

45 All rights are reserved by www.mijrd.com 

Pre-recorded video is one of instructional materials that has become prevalent during the synchronous mode of 

lessons, particularly here at the NEUST-Atate Campus. This sort of educational material was used extensively in 

the curriculums taken by third-year students pursuing a BS in Business Administration at this university. 

Numerous studies show that pre-recorded video classes have the same value as verbal or face-to-face lessons [3]. 

Because of its flexibility, convenience, and instructional efficiency, pre-recorded video lectures are favored over 

live ZOOM lectures. Learning through video lectures, on the other hand, is dependent on students' motivation to 

go through the topics on their own. Lack of desire and clear deadlines to watch such video course materials may 

result in a buildup of workload that is tough to overcome before exams [4]. 

[5] Prerecorded online lectures may be preferable to live online lectures since they allow students to revisit the 

video if they forget it while performing the activity. Furthermore, it allows students to save money because 

downloading video is far less expensive than online broadcasts. 

Several additional researchers have investigated technical implementations and practical strategies for using 

online technologies to efficiently arrange virtual lectures [6]. So, the objectives of this study was to examine 

whether there was a difference in advertising learning between pre-recorded video and synchronous learning in 

the third-year BSBA major in marketing management at NEUST Atate Campus during the academic year 2021-

2022. Wherefore, this research developed from the study Comparing Pre-recorded Online Lectures with Live 

Online Lectures in Malang, Indonesia, for the Business Administration Major. 

II. STATEMENT OF OBJECTIVES 

The purpose of this study is to assess whether there is a statistically significant difference between the pretest and 

posttest results on the use of pre-recorded video as an IM and synchronous mode of learning in the advertising 

subject of third-year BSBA major in marketing management students at the NEUST Atate Campus in Academic 

Year 2021-2022. 

III.  Materials and Methods 

Research Design 

The researchers utilized a descriptive quasi-experimental study design to assess the efficacy of pre-recorded video 

discussions and synchronous methods of class engagement on BSBA students. 

 

Figure 1. Flow diagram that shows the process of research 
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Research Locale                                                                   

The research was carried out at Nueva Ecija University of Science and Technology Atate Campus in Palayan City. 

Researchers decided the site for the study since it will provide them with the essential information on the 

identified problem. 

Respondents of the Study 

The study’s target population were the 3rd year BS in Business Administration major in Marketing Management 

of the NEUST Atate Campus A.Y. 2021-2022. Hundred percent of the population will serve as the respondents of 

this study in total of 71 respondents from BSBA 3A & 3B of the said course. 

Sample and Sampling Procedure 

The researchers utilized a total enumeration sampling approach, which is a purposive design of sampling in which 

the full number of chosen population would be the primary source of data. We acquire the proper parameter value 

using the total enumeration approach if all of the population's y-values are accurate [7]. 

Data Collection 

To be meaningful, the pretest form is given before the treatment if provided and followed by posttest regarding 

the pre-recorded video and synchronous mode of learning. 

Data Analysis 

The t-test analysis was used to compare the results of the pretest and posttest of the 3rd year BSBA students at 

the NEUST Atate Campus during the A.Y. 2021-2022. This type of analysis tool is utilized to assess whether two 

variables' means and relationships vary significantly [8]. 

IV.  FINDINGS 

These following findings were derived from the study: 

 

Figure 2. Mode of discussion/learning where 3rd year BSBA prefer the most 
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As seen in the figure above, 51% of the total respondents, comprising 36 students, chose pre-recorded video as 

instructional materials and received the most responses of the four modalities of discussion. Conversely, 

synchronous learning received the lowest proportion, which is equivalent to 6 students or 9% of all those who 

responded to the question concerning advertisement. 

The respondents highlighted that they can repeat and recall a pre-recorded video though the lesson is done and 

they missed valuable insights they needed that day. Once students watch pre-recorded materials, they become 

more independent, self-directed, and driven. It also makes people feel less stressed [9]. 

Table 1. Difference in posttest with the equal difficulty with pretest 

Group Statistics 

Instructional Materials N Mean Std. 

Deviation 

Std. Error Mean t-

value 

Significance 

level(p-value) 

Pre-recorded Video 45 37.7771 26.94637 4.26133 1,460 <0.0001 

Synchronous Discussion 26 48.8882 48.78144 8.60567 

The significance of the difference between pre-recorded video as instructional materials and synchronous learning 

was tested using a t-test. As per Table 1, pre-recorded video had a stronger impact on respondents' understanding 

about advertising than synchronous discussion. When the researcher analyzed the pretest results, the pre-

recorded video received a t-value of 1,460 and a p-value less than 0.05. It impacts both the respondents' 

involvement and the subject's advertising. It also allows you to repeat the video recording numerous times while 

maintaining a simulated live experience [10]. 

Table 2. Difference in posttest with intermediate level (more difficult than pretest) 

Group Statistics 

Instructional Materials N Mean Std. 

Deviation 

Std. Error Mean t-

value 

Significance level 

(p-value) 

Pre-recorded Video 52 -

28.8887 

26.17740 6.03784  

3,343 

 

<0.0002 

Synchronous Discussion 19 18.5000 30.47130 6.97591 

Pre-recorded had a greater t-value of 3,343 from the post-test that the researcher used after the respondents 

answered the pretest and a p-value of less than 0.05, as shown in table 2. As a result, it suggests that pre-recorded 

video seems to be much better than synchronous discussion in terms of instructional materials. Respondents also 

claimed that it enables them to become more autonomous, self-directed, and driven, which improves student 

learning. A video may deliver a lot of information in a short amount of time. When compared to prose, video allows 

you to say more in less time. Even though video is more appealing to the senses, it can transmit more information 

by both demonstrating and communicating [11]. 
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CONCLUSION 

Based on the findings the researchers were able to draw the following conclusions: 

1. The majority of respondents favored pre-recorded video over synchronous discussion as teaching material 

in the advertising field. 

2. Furthermore, the respondents increased their understanding of the advertising issue after seeing the pre-

recorded video provided by their teacher via video editing, as well as other related material. 

RECOMMENDATIONS 

Based on the findings and conclusions presented, the following were the recommended: 

1. Strengthening the utilization of applications and other digital materials to help students become more 

literate in terms of producing different promotional outputs as required by the course. 

2. Creating more reliable and up-to-date instructional materials to boost academic understanding and active 

participation of all BSBA students in the address mentioned. 
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